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ABSTRAK 
 
Uece Ivi Anggriani. NRP. 1423011085. Sikap Anggota Usaha 
Kecil Menengah Mengenai Program Corporate Social Responsbility 
Broadband Goverment and Educations PT. Telekomunikasi Indonesia 
Divre V. 
Penelitian ini berfokus pada bagaimana sikap dari anggota usaha 
kecil menengah mengenai program Corporate Social Responsbility 
Broadband Goverment and Educations. Teori utama yang terdapat pada 
penelitian ini ialah teori SOR (Stimulus-Organism-Response), dimana 
stimulus dalam penelitian ini ialah program Broadband Goverment and 
Educations, organism adalah anggota usaha kecil menengah, dan response 
adalah sikap dari anggota usaha kecil menengah mengenai program 
Broadband Goverment and Educations. Sikap memiliki tiga indikator, yaitu 
kognitif, afektif dan konatif. 
Dalam penelitian ini peneliti menggunakan metode survei untuk 
mendapatkan keterangan dari anggota usaha kecil menengah. Selain itu 
informasi yang dikumpulkan dalam penelitian ini dengan menggunakan 
kuesioner. Hasil dari penelitian menunjukkan sikap secara keseluruhan 
anggota usaha kecil menengah yaitu positif. 
 
Kata kunci: Sikap, Corporate Social Responsbility 
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ABSTRACT 
 
Ivi Uece Anggriani. NRP. 1423011085. Attitudes of Members of 
Middle Class Entreprises to the Corporeate Social Responsibility 
Broadband Learning Centre. Government and Educations Program held by 
PT. Telekomunikasi Indonesia Divre V 
This study focuses on how the attitudes of members of Middle 
Class Entreprises to the Corporeate Social Responsibility Broadband 
Learning Centre. Government and Educations Program. The grand theory in 
this research is the theory of SOR (Stimulus-Organism-Response), where 
the stimulus in this research program is to Broadband Government and 
Educations, the organism is a member of Middle Class Entreprises, and the 
response is the attitude of members Middle Class Entreprises on Broadband 
program Goverment and Educations. Attitude has three indicators, namely 
cognitive, affective and conative. 
In this study used survey methods to obtain information from 
members of Middle Class Entreprises. In addition to the information 
gathered in this study using a questionnaire. Results of the study showed an 
overall attitude of members Results that is positive. 
 
Keywords: Attitudes, Corporate Social Responsibility 
 
